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From a tiny
catome

Connected witiKenzo

asstrategic partners in

creative & visual
production

TAADwas established with the

fa b mission of providing brand
experience and solution for

business growth
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AcquiredMask
Codex afull stack
technologies firm
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Connected witHRIS

A+Communication IRIS In TV content

the predecessor of TAAD weees | production & talent
& CAM

management

CAMwas created as TAAD
extended arm on legafpcuses
on integrated media services

Connected with1l7in
music show, festival
management

2L MEDIA

DMERS AREBROTHE

Developed a joint venture
with Phuong Lano forming
TV oriented businesses

Strategic cooperation
K@ with KIT Globain

digital & technology
Innovation

GLOBAL

2026

Linked by 24
years old trade
agencylTCM

Form a new representative in
HN with nameATOM Media

we created
ATOM Network



ATOM NETWORK MEMBERS & PARTNERS

KENZO

Kenzo Group is a design-
led innovation studio with
15+ years of experience
turning complex
business challenges into
Intuitive, data-driven
products, mainly work for
SOVICOecosystem
(PhuLong, Victoria,
HDBank)

ATOM Media was setup by
media specialists whom
are all 10 years experience
and more, focus in omni-
channel media campaigns,
business performance and
OTT omni approach
(TV360, FTP PlayMyTV)

TAYD

TAAD was established from
2013 as a back services
provider for many global
ads agencies, with many
veterans in integration
strategic planning, brand
experience developing,
content creating and
business performance
based solution providing.

(=

MULTIMEDIA
AGENCY

IRIS strengthen our
network capacity tv-
show production, music
production, event
management, talent
casting, entertainment
business development

K@ GLOBAL

KIT Global is a full-service
digital marketing company
with over 21 years of
experience, delivering
measurable results Iin
audience engagement, lead
generation, and revenue
growth. Trusted by over
5,000 clients worldwide,
offering 34 marketing
solutions to help brands
achieve their most ambitious
business goals.



WECONNECTED

BY SHARING
THE SAMEGOAL

DI\/IJFOU'T'CVTJOFTT'HSPXU
VIA COMMUNICATION AND '
TECHNOLOGIES




We offer 360 © INTEGRATED
BRANDING VCOMMUNICATION SERVICES

DIGITAL & ART SOCIAL BRAND &
PRODUCTION MEDIA GROWTH

A Digital video producing A Community A Integrated brand comm
A Digital art production management planning
A Packaging A Social content A Creative solution
design production providing
e e Influencers manageme A Business
cL\D consulting
® A Media-mix Channel optimizatio A UXUI
A 4 planning & A Media performance A Web & App
...... booking A Ads Network Connecto Development
ATO A Sponsorship A 020 Solution A Ecommerce
P

management A Digital transformation
NETWORK A Media Relationshi

INTEGRATED MEDIA PERFORMANCE TECHNOLOGY
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WITH LOTS OF INTERESTING STORIES

% HOME APPLIANCES
VINATABA - PHILIP MORRIS : DAIRY PRODUCTS

Jollibee CONFECTIONERY
SPIRITS & WINE
AGRICUTURE
MOM & KID
JEWELRY
GAMING
RETAIL
SOLAR
D|G|WORL§T OTT
TELCO
AIRLINE
TRADING
NETZERO
COSMETIC
EDUCATION
REAL ESTATE
TECH BUSINESS
TRAVEL & LEISURE

Vietravel
Masan 7>
consumer

PHARMACEUTICAL
Traphaco BANKING & FINANCE
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UR CORE TEAM HAS RICH EXPERIENCE IN BUSINESS CONSULTING,
RATED MARCOM, BRANDING, MEDIA PERFORMANCE




TUAN ANH TRAN
Strategy Head

Work experience: 22 years
Past company:DentsuVietnam, Mirum, DDB & Tribal Worldwid®at Viet
Holdhing, ChouSenko

After 19 years working for both agency and corporate side, Tuan Anh has
built his own history of success with many roles in strategic planning,
account management and digital communication setting up. He has
worked as Head of Strategic Planning and Business Development for
variety global agencies like Dentsu Vietham, Mirum, DDB & Tribal
Worldwide, Dat Viet Holdhing, ChouSenkcA ! bt ! xHeau rofl Martcdm
for International bank from Malaysia - CIMB Vietnam. His experience in
banking, fintech and several industries like mobile technology, gaming,
dairy, instant noodles, real estate, tobacco, F&B across many global and
big domestic brands.

With insightful and innovative thinking but very practical and dedicated to
details, he Is a trustable name for any kind of IMC and digital
communication projects



NHI NGUYEN

Client Services Group Head

Work experience: 23 years
Past company: CATS, FPT, VNG, Golden Communicati&®ro

Over 21 years of experience working for big communication services
agencies, with account management experience & knowledge on press, Nhi
In charges of building core value of client services. She has been the PR
Supervisor for Golden EventPR, PR Account Manager forBPro and PR
Account Director for CAM Media, worked with leading brands like Acecook,
Unilever, Thien Long, Kinh Do, Bayer, HondapDanh Khol, Richy and other well-
known brands across several industries like Food & Beverage, Dairy, Instant
noodles, Real estate, Home appliances, Pharmaceutical.

With specific strong skill and experiences in Marketing Communications,
Public Relations and Media Relations, she gets trusted by clients in all works
with press and media, especially PRrelated projects.



HIGHLIGHT
STORIES

CORPORATE PUBLIC

BRANDCOM :
! Relations
Campaign
Integrated
MARCOM

TECHNICAL

PLAT-

FORM
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Y BACKGROUND

DTP Is one of biggest educational publication and
services providers in Vietnam. They want to launch their
own ed-tech platform that leverage their resources of
government certificated books and very wide footprints
In the Viethamese schools.

SOLUTION

Propose a communication approach to maintain the
brand story in long run, while simultaneously

Implementing gaming mechanism in both news and
social media platforms to introduce the launching of
the application, organize the launching event.



BUILD THE BRAND STORY AND ENGAGEMENT PLATFORM
To cover all the audience groups

: .
\

Education Solutions

Product PR - Chién luoc tiép can %,
4

Fdu®

,hu.ynh

cho ngugi dl‘mb.

Eduhome: Thu vién

tin nhét

s En
HIATEN g
————— EEER
Government Practical Endorse and viral by Social
Endorsement & usage cases Iin education experts engagement

Announcement school & home



LEVERAGE KOL & KOC TO PROMOTE THE NEW LAUNCHING PLATFO

Develop the characters for the application

TRIEN KHAI CHO APP EDUFUN

n GET

| ATTENTION/
\ ENGAGE-
\ MENT

+Tinh nang cua Edufun
+Cach su dung
+*Nhung USP ve gameplay, nhan vat
+Phuong phap hoc giup ich gi cho
NQuUai hoc
+Review, trai nghiém cua bé va ba
me

r/ Nhom KOL/KOC goi v
+Hot mom/Hot family
+Truyén cam hung hoc
+Chuyén vién giao duc

\

+Dién vién hai, cac nhom chuyén

dong viral clip, Hot TikToker tao
\ trend, tao tiéu pham.... j

DOWNLOA
D
APP
EDUFUN

Két ndi voi Chat BOT + Kénh
Zalo Official co doi ngl CSKH,
chuyén vién, giao vién tu van
tan tinh

. ENGAGE/

LIVE- = BUFFFOR '
STREAM  ‘Tom

+Gidi thieéu veé ap
+Truc quan cach su dung +
cam nhan trong qua trinh
dung app
+Tuong tac giua ba me va be

Nhom KOL/KOC goi v
+Chién than livestream: Pham
Thoai, Pew Pew, Hoa Minzy,
Huynh Lap - Chi Cano,
+Dién vién hai, cac nhom co kha
nang tuong tac véi nhau: FAPTV,
Sai Gon Téu, Ghién Mi Go, BB
Tran - Hai Triéu, ...

Make it fun and make more joy instead of pressure towards the app users



COMMUNICATION ACTIVITIES

ECOMMERCE WITH
EVENT / GAMIFICATION ACTIVATION EDUCATIONAL TOYS




