


From a tiny 
“atom”

A+ Communication
the predecessor of TAAD 

& CAM

2007 2013-2014

TAAD was established with the 
mission of providing brand 
experience and solution for 
business growth

CAM was created as TAAD 
extended arm on legal, focuses
on integrated media services

2015

Connected with Kenzo 
as strategic partners in 
creative & visual 
production

Acquired Mask 
Codex, a full stack 
technologies firm  

2026

Developed a joint venture 
with Phuong Lam to forming 
TV oriented businesses

Connected with IRIS 
in TV content 
production & talent 
management 

Linked by 24 
years old trade 
agency TCM

we created
ATOM Network

Form a new representative in 
HN with name ATOM Media

Strategic cooperation 
with KIT Global in 
digital & technology 
innovation

Connected with i17 in 
music show, festival 
management 



ATOM NETWORK MEMBERS & PARTNERS

ATOM Media was setup by 
media specialists whom 
are all 10 years experience 
and more, focus in omni-
channel media campaigns, 
business performance and 
OTT omni approach 
(TV360, FTP Play, MyTV)

Kenzo Group is a design-
led innovation studio with 
15+ years of experience 
turning complex 
business challenges into 
intuitive, data-driven 
products, mainly work for 
SOVICO ecosystem 
(PhuLong, Victoria, 
HDBank) 

TAAD was established from 
2013 as a back services 
provider for many global 
ads agencies, with many 
veterans in integration 
strategic planning, brand 
experience developing, 
content creating and 
business performance 
based solution providing. 

IRIS strengthen our 
network capacity  tv-
show production, music 
production, event 
management, talent 
casting, entertainment 
business development

KIT Global is a full-service 
digital marketing company 
with over 21 years of 
experience, delivering 
measurable results in 
audience engagement, lead 
generation, and revenue 
growth. Trusted by over 
5,000 clients worldwide, 
offering 34 marketing 
solutions to help brands 
achieve their most ambitious 
business goals.



CLIENT’S BUSINESS GROWTH 
VIA COMMUNICATION AND 
TECHNOLOGIES

WE CONNECTED
BY SHARING
THE SAME GOAL



We offer 3600 INTEGRATED 
BRANDING – COMMUNICATION SERVICES

• Media-mix 
planning & 

booking
• Sponsorship

management
• Media Relationship

INTEGRATED MEDIA

• Digital video producing
• Digital art production

• Packaging 
design

DIGITAL & ART 
PRODUCTION

• Community 
management

• Social content 
production

• Influencers management

SOCIAL 
MEDIA

• Integrated brand comm 
planning

• Creative solution 
providing

• Business
consulting

BRAND & 
GROWTH

• Channel optimization
• Media performance

• Ads Network Connector
• O2O Solution

PERFORMANCE

• UXUI
• Web & App 
Development

• Ecommerce
• Digital transformation

TECHNOLOGY



linked by wide range of MEDIA NETWORKS



HOME APPLIANCES
DAIRY PRODUCTS
CONFECTIONERY

SPIRITS & WINE
AGRICUTURE

MOM & KID
JEWELRY
GAMING

RETAIL
SOLAR

OTT
TELCO

AIRLINE
TRADING
NETZERO

COSMETIC
EDUCATION

REAL ESTATE
TECH BUSINESS

TRAVEL & LEISURE
PHARMACEUTICAL

BANKING & FINANCE

WITH LOTS OF INTERESTING STORIES



OUR 
CORE
TEAM



OUR CORE TEAM HAS RICH EXPERIENCE IN BUSINESS CONSULTING, 
INTEGRATED MARCOM, BRANDING,  MEDIA PERFORMANCE

Our network was found 13
years with key persons are
experience veterans of
production, advertising, tech
firms, business consulting with
deep knowledge about FMCG,
medical, education, insurance,
banking, securities and fintech
products from diverse projects
with Bentley, Traphaco,
Santen, LG, Samsung,
PVCombank, Home Credit,
Sony, Viettel, THP, VNPT, DTP,
Victoria…



TUAN ANH TRAN
Strategy Head 

Work experience: 22 years
Past company: Dentsu Vietnam, Mirum, DDB & Tribal Worldwide, Dat Viet 
Holdhing, ChouSenko

After 19 years working for both agency and corporate side, Tuan Anh has 
built his own history of success with many roles in strategic planning, 
account management and digital communication setting up. He has 
worked as Head of Strategic Planning and Business Development for 
variety global agencies like Dentsu Vietnam, Mirum, DDB & Tribal 
Worldwide, Dat Viet Holdhing, ChouSenko… as well as Head of Mar-com 
for International bank from Malaysia - CIMB Vietnam. His experience in 
banking, fintech and several industries like mobile technology, gaming, 
dairy, instant noodles, real estate, tobacco, F&B across many global and 
big domestic brands. 

With insightful and innovative thinking but very practical and dedicated to 
details, he is a trustable name for any kind of IMC and digital 
communication projects



NHI NGUYEN
Client Services Group Head

Work experience: 23 years
Past company: CATS, FPT,  VNG, Golden Communication, BPro

Over 21 years of experience working for big communication services 
agencies, with account management experience & knowledge on press, Nhi 
in charges of building core value of client services. She has been the PR 
Supervisor for Golden Event-PR, PR Account Manager for BPro and PR 
Account Director for CAM Media, worked with leading brands like Acecook, 
Unilever, Thien Long, Kinh Do, Bayer, Honda, Danh Khoi, Richy and other well-
known brands across several industries like Food & Beverage, Dairy, Instant 
noodles, Real estate, Home appliances, Pharmaceutical.

With specific strong skill and experiences in Marketing Communications, 
Public Relations and Media Relations, she gets trusted by clients in all works 
with press and media, especially PR-related projects.



CORPORATE 
BRANDCOM

Campaign

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

EVENT 
& SHOW 

Production

HIGHLIGHT
STORIES



DTP – EDUFUN APP
Communication, Public Relation, Event, Digital



BACKGROUND
DTP is one of biggest educational publication and 
services providers in Vietnam. They want to launch their 
own ed-tech platform that leverage their resources of 
government certificated books and very wide footprints 
in the Vietnamese schools. 

SOLUTION
Propose a communication approach to maintain the 
brand story in long run, while simultaneously 
implementing gaming mechanism in both news and 
social media platforms to introduce the launching of 
the application, organize the launching event. 



BUILD THE BRAND STORY AND ENGAGEMENT PLATFORM 
To cover all the audience groups

Government

Endorsement & 
Announcement

Practical 
usage cases in 
school & home

Endorse and viral by 
education experts

Social 
engagement



LEVERAGE KOL & KOC TO PROMOTE THE NEW LAUNCHING PLATFORM

Develop the characters for the application

Make it fun and make more joy instead of pressure towards the app users



COMMUNICATION ACTIVITIES

EVENT / GAMIFICATION ACTIVATION
ECOMMERCE WITH 

EDUCATIONAL TOYS



ISP KHAI NGUYEN
Brand Strategy, Communication, Public Relation

Event, Digital

BACKGROUND
ISP is a new upper mainstream 
tier school brands towards sub-
urban area in HCM. They want to 
enhance their core value and 
communication strategy by 
promoting their own philosophy 
and management boards with 
strong background in education 
market, backed by Pathway – a 
strong brand among junior and 
secondary schools.. 

SOLUTION
Develop a brand strategy and 
communication plan to 
introduce the new school via 
mix channels, support the 
recruitment projects and 
maintain brand reputation



RESEARCHED AND CONDUCTED THE NEW BRAND STORY



DELIVERED VIA DIFFERENT COMMUNICATION ACTIVITIES

SOCIAL MEDIA BRAND STRATEGY RECRUITMENT 
DAYS

CONTEST  EVENT

Develop a brand strategy and 
communication direction for whole 
years with detail action plan

Setup social media 
content direction and 
working on social 
maintaining with inhouse 
team

Digital media to support the 
participating of new prospect from 
local and nearby area

Create the platform and organize 
the activities flow with inhouse 
team



WITH SIGNIFICANT RESULT



VNPT 
ACTIVITIES



“16 YEARS
CONNECT 
THE FUTURE”
ANNIVERSARY EVENT



BRAND 
REJUVENATION 
CAMPAIGN 
WITH MASCOT



From the hottest figure on
social media to Capy –
MyTV’s new ambassador,
sparking an explosion of
interaction between MyTV
and young people.

ĐẠI SỨ 

CAPY













From 
design

To both online and offline 
engagement activities



AR Filter Minigame

CAPY STACK 
CHALLENGE

50 Prizes
250+ Participants
5000+ Engagement



KOL VIDEO

CAPY’S SURPRISE VISIT
7 Videos

+1,6 million View
~75,000 Engagement



HAPPY HOME 
CÀ MAU

3D Architectural Animation, TVC Production, Integrated 
Marketing Communication (Branding, PR content, KOL, 
Social engagement, Event, Video series, Event, Activities, 
Performance…)



BACKGROUND
Happy Home is one of the biggest supercity in Ca Mau,
which a potient new market in Real Estate. Cause it is
new to both investors and the mass audience, the
communication has been challenged when there are not
many documents about Ca Mau itself.

IMPLEMENTATION
Carry out communication campaigns, along with the
continuous creation of new materials with completely
new content & activities (in the field of Communication
for Real Estate), to both show a comprehensive
landscape of Ca Mau and attract investors to learn and
invest in the project.



3D ARCHITECTUAL ANIMATION - TVC

Link: https://youtu.be/wIUhvx7lpJs

Ver 1 – 90 sec

Link: https://youtu.be/Yjy44tVWSWg

Ver 2 – 30 sec

https://youtu.be/wIUhvx7lpJs
https://youtu.be/Yjy44tVWSWg


PR CONTENT – HIGHLIGHT ARTICLES

TOP TIER
MEDIA15
OUTCOMES
(ARTICLES & 
NEWS)60



SALE EVENT & COMMUNICATION FOR SALE SUPPORTING

1st sale event for Hung Gia project, with participation of 500 guests from PVCOMBANK, CIT and DX Group

Media firms & KOL management, television video shooting, communication asset development



PHOTO CONTEST (ONLINE & OFFLINE)

Photo contest about New Ca Mau More than 400 photos submitted, provide 
a huge source of Ca Mau province

Free trip to Ca Mau for participants



VIDEO SERIES – A TOTALLY NEW CA MAU

Video series on a new look of Ca Mau, to maximize the awareness about the whole project and its potential



BRAND-COM 

& CIS DESIGN



LOGO & BRAND 

IDENTITY FOR

THE 

FINAL 
WINNER

Brand: GoTRUST (belonging to HD Insurance) is a

technology company operating under the Business

Platform, focusing on Health, Digital Insurance and Utility

Services.

Requirement: Design logo and brand identity that reflect

brand positioning through slogan: Your Trust on the Go

Idea: The GO in yellow and the green band contain the

word TRUST are connected to each other through letter O,

which is stylized into a moving circle. The stylized O

symbolizes the cycle of life and the constant development

which creates TRUST block – the commitment from brand

to build customer trust.



GUIDELINE FOR LOGO & BRAND IDENTITY

For full version: Link

https://drive.google.com/file/d/1WzXRKec5a4fd-nHhGyJlyzoYMewW5FPS/view?usp=share_link


WELL-APPLIED ON

BRANDING & COMMUNICATION ASSETS



HIGHLIGHT
STORIES

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

CORPORATE 
BRANDCOM

Campaign

EVENT 
SHOW
TVC



EVENT
1



CAMPAIGN 
OVERVIEW

• A full campaign to introduce the new 
product LG High power air 
conditioner with event, media press, 
dealer conference activities.



KEY ACTIVITY CONCEPT



Media press that led by LG Vietnam CEO to introduce new features and technologies 
of Multi V I towards media persons, dealers and key partners

MEDIA PRESS & DEALER CONFERENCE



EVENT PRODUCTION

SCOPE OF WORK

• Event Agenda

• Conceptual Photobooth Design & Production

• Visual LED Design

• Event Catering (Teabreak, Dinner)

• Spokesperson Scriptwriting

• Singer (Vu Thao My & Lam Truong)

• Lucky Draw (Mechanics & Prize)

• Door Gift

• PG & PB



EVENT OPERATION



The Moment Museum series project is embarking on a 
mission to inspire and empower young people to engage 

actively in the cultural sector. Through immersive 
experiences, creative platforms, and meaningful 

discussions, the project encourages youth to explore the 
value of culture, bringing it to the global stage.

MOMENT
MUSEUM



The Journey of 
MOMENT MUSEUM

Sparked 
in Da Lat

Blossoming
in Hue

Flourishing
across nation



DALAT MOMENT MUSEUM

Dalat Moment Museum is a model

that brings together experts, heritage

enthusiasts, and creative artists from

all over to create new values under

the theme: “Awakening Heritage”.

Through activities such as painting,

composing/designing, and heritage

discussions, the initiative aspires to

awaken the heritage potential of Da

Lat with contributions from every

individual – from students and

architects to creators and art

professionals.



DALAT 
MOMENT MUSEUM

Day 1 Day 2 Day 3

• Check-in Dalat Cadasa Resort

• Welcome party - Networking

• Sketching with USK Vietnam

• Heritage tour of the Cadasa site

• Architecture film screening: 
“Slum”

• Panel discussion: “Da Lat –
The Heritage City”

• Discussion & Networking

• Creative and rapid 
design activity

• Panel discussion: 
“Heritage & Community”

• Discussion & 
Networking

• Campfire



ACTIVATING 
THE FUTURE OF 
THE CULTURAL 
INDUSTRY

2 MILLIONS
STUDENTS

100+ 
UNIVERSITIES & COLLEGES



• NATIONAL UNITOUR

• HERITAGE CONFERENCE

• ARTMAP: KODO | GIA 

DINH | CHAM | HANOI

FROM HUẾ
THROUGHOUT THE 
WHOLE NATION WITH 



As part of UNESCO’s activities in Vietnam, university students have the valuable opportunity to engage directly 
with UNESCO experts, gain inspiration, and take meaningful first steps toward understanding, preserving, and 
promoting cultural heritage. Through these interactions, students are encouraged to explore the vital role of 

heritage in shaping the future and contribute to the sustainable development of heritage in their communities.

UNITOUR AS PARTNERSHIP WITH UNESCO



UNESCO’S EXPERT 
SHARING

UNESCO TALENT
GATHERING

These interactive sessions provide 
insights into the significance of cultural 
heritage and its role in shaping the future. 
Students are encouraged to take an active 
role in preserving and promoting cultural 
heritage, contributing to the development 
of a sustainable heritage economy.

A hub to cultivate a new 
generation dedicated to 
preserving, promoting, 
and innovating within 
the Hue heritage 
economy.

UNITOUR x UNESCO ACTIVITIES



BRAND TALK
Brands will share their reasons for 

sponsorship and their roles in Vietnam’s 

Cultural Economy development.

PERFORMANCES
During breaks, young performers passionate 

about Hue’s traditional attire, performing arts, 

and music will showcase their talents.

WORKSHOPS
Led by experienced researchers and speakers, the 

workshops focus on Hue’s challenges and 

opportunities, sparking students' passion and 

encouraging innovative ideas to help Hue reach its 

potential and become a cultural game-changer.

UNITOUR ACTIVITIES



HIGHLIGHT
STORIES

PUBLIC
Relations

Integrated

MARCOM
TECHNICAL

PLAT-
FORM

MEDIA
Performance

CORPORATE 
BRANDCOM

Campaign

EVENT 
& SHOW 

Production



Deep expertise for the 
ultimate result

We do extensive research into the 
client's industry to gain crucial insights 
and turn them into an outstanding 
performance

E-com

FinTech

FoodTech

Entertainment

Pharma

Education



LEAD 
GENERATION
CAMPAIGN



IMPRESSION79m LEAD20,000 QUALIFIED 
LEAD70% CONVERSION 

RATE/QUATER3-5%

OURLANDER



IMPRESSION15m LEAD5,000 QUALIFIED 
LEAD60% CONVERSION 

RATE/QUATER3-5%

TRITON



IMPRESSION30m LEAD3,000 QUALIFIED 
LEAD65% CONVERSION 

RATE/QUATER2-3%

PAJERO SPORT





BACKGROUND
Monkey Junior is an English learning
application for children from 0-10
years old under the Monkey brand -
one of the pioneers and leaders in
the field of Edtech. Monkey brings
high quality Education programs that
meet international standards at
affordable costs so that every child
has equal rights to learn and seize
opportunities for a better future.

REQUIREMENT
Through Monkey Junior, the Monkey
brand wants to further improve
children's English, increase awareness,
and increase product orders.



INTEGRATED COMMUNICATION 
-PERFORMANCE SOLUTIONS

Leverage communication on all resources to reach many 
types of pub, thereby maximizing user touch points

Advertising cost program: rewards for quality traffic that 
attracts a large number of pub in a short time

Implement reward programs for top pub to maintain 
relationships and build certain traffic channels for brand

Book KOC/fanpage group to support communication and 
increase awareness about Education

Build content series to guide publishers and audience 
to focus on the product



52,000+
PUB/KOC

1000+
Quality pubs 

generate 
orders

CAMPAIGN RESULTS

7-8000
CLICKS
/month

Maximum 
Revenue

100 MIL
/month



NOVAWORLD
PHAN THIẾT 
BÌNH THUẬN



REAL ESTATE INTEGRATED SOLUTIONS

Awareness

Consideration

Conversion

Loyalty

• Marketing and Performance Strategy
• Craft / Ideation
• Social Media Management

• Digital Planning, Buying and Optimising Media
• Programmatic ads
• Website design and UX

• Performance ads
• Conversion rate optimisation

• Lead Management Tool (LMT)

BRAND MARKETING OBJECTIVE INTEGRATED MARKETING SOLUTIONS

is a range of tailored marketing tools and services to further increase lead performance and quality lead.



PERFORMANCE CAMPAIGNS
The record-breaking growth during our performance campaigns in 2022 & 2021.

(*) Qualified Lead is lead generated by paid media and verified by Sale
Source: Member’s  data

10+ CRM Model 01
Campaign To validate Qualified Lead(*) MMA Reward in 

Lead Generation Category

X1.15 
KPI Deliverables

420M+
Impression

30K+
Potential Lead

4K+
Qualified Lead



MEDIA 

PERFORMANCE
716 Qualified Lead / 

3000 Raw Lead

Confirmed by 
Saleman

BUILD & 

DEVELOP

A SUCCESSFUL 
Lead Acceptance Process

Agency / 
MKT/ Sale

MULTI CHANNEL
PERFORMANCE MIX

INTERGRATED 

DIGITAL MKT 

EXECUTION
CREATIVE/ MEDIA/ CRM



Briefing:

- Develop ideas to spread out promotion campaigns

- Attract engagement from target audience groups

- Evaluate the effectiveness of account opening conversion
across campaigns

Solutions: 

- Produce content materials: Video Shooting, Key Visual, 
Social Content,..

- Coordinanting awareness deployment channels: Tiktoker
Sharing, PR, Paid Ads

- Evauate Conversion effectiveness between campaigns on
metrics: Engagement, Session, Participant, Conversion

MAS INVEST CUP / MAS CHAM / 8% INTEREST RATE / BRANDING

DIGITAL STRATEGY 
& PRODUCTION 





Link

https://www.youtube.com/watch?v=RXmIi8UmCCU


DORAEMON 
NOODLES
WEB GAME



WEB GAME AS KEY COMMUNICATION ASSET

The Idea: Help kids explore the world 
with 40 Doraemon stickers 
introducing world signature heritages 
inside the package

Role of the website: A web game as 
key hook, which can encourage both 
kid and mom collect more product 
package to get stickers, play more 
game and get more gift there.

Travel the World

with Doraemon



INTERACTIVE FUNCTION & DESIGN

HOME PAGE

Product page Game page

News page Winner page

Travel the World

with Doraemon



HIGHLIGHT STATICS & ACHIEVEMENT

WEB GAME
HIGHLIGHT FIGURES

ACTIVE PLAYERS

18,921
SESSIONS PLAYED

472,285
40-STICKER WINNERS

3,057

PAGE VIEWED

631,333
DICE DRAWN

1,551,044REGISTERED PEOPLE

(over KPI 1,019%)

20,381

Travel the World

with Doraemon



Travel the World

with Doraemon

HIGHLIGHT OUTCOMES OF 
CAMPAIGN (EVENT)

ONLINE 
OUTCOMES

There are 137 million page views from 29 
online outcomes.

OFFLINE 
MEDIA

There is 1.8 million circulation from 15 outcomes.



Travel the World

with Doraemon

HIGHLIGHT OUTCOMES OF 
CAMPAIGN (EVENT)

SOCIAL 
MEDIA

15 Facebook viral outcomes (hot mom share) have the total of interaction was 5,275 (likes, comments, 
shares), more than commitment 176% (The commited was 3,000).



Travel the World

with Doraemon

HIGHLIGHT OUTCOMES OF 
CAMPAIGN (EVENT)

TV NEWS & 
RADIO

There are 8 TV news (1 earned) and 1 radio news



OTHER MEDIA PROJECTS

RANG DONG –
DIGITAL MEDIAMEIJI - DIGITAL MEDIA

BLUE - TV BOOKINGMUTOSI – TV BOOKING



FIND MORE ABOUT US

www.atomgroup.vn
www.taad.vn


