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From a tiny
“atom”

TAAD was established with the

.‘ » b mission of providing brand
experience and solution for

business growth

7 AN

2007 2013-2014

A+ Communication
the predecessor of TAAD
& CAM

CAM was created as TAAD
extended arm on legal, focuses
on integrated media services

N
2015

RIS

MULTIMEDIA
AGENCY

X

MASK CODEX

IIIIIIIIIIIIIIIIII

Connected with Kenzo
as strategic partnersin
creative & visual
production

Acquired Mask
Codex, a full stack
technologies firm

Connected with IRIS
in TV content
production & talent
management

Connected with i17 in
music show, festival
management

Developed a joint venture

” ,_ MEDlA with Phuong Lam to forming

CUSTOMERS A BOTHE

TV oriented businesses

Strategic cooperation
K@ with KIT Global in

GLOBAL

digital & technology
Innovation

2026

Linked by 24
years old trade
agency TCM

Form a new representative in
HN with name ATOM Media

we created
ATOM Network



ATOM NETWORK MEMBERS & PARTNERS

KENZO TAYD

(= K@y GLOBAL

MULTIMEDIA
AGENCY

Kenzo Group is a design- ATOM Media was setup by TAAD was established from IRIS strengthen our KIT Global is a full-service
led innovation studio with media specialists whom 2013 as a back services network capacity tv- digital marketing company
15+ years of experience are all 10 years experience provider for many global show production, music with over 21 years of
turning complex and more, focus in omni- ads agencies, with many production, event experience, delivering
business challenges into channel media campaigns, veterans in integration management, talent measurable results in
intuitive, data-driven business performance and strategic planning, brand casting, entertainment audience engagement, lead
products, mainly work for OTT omni approach experience developing, business development generation, and revenue
SOVICO ecosystem (TV360, FTP Play, MyTV) content creating and growth. Trusted by over
(PhulLong, Victoria, business performance 5,000 clients worldwide,
HDBank) based solution providing. offering 34 marketing

solutions to help brands
achieve their most ambitious
business goals.



we CONNECTED

BY SHARING
THE SAME GOAL

CLIENT'S BUSINESS GROWTH
VIA COMMUNICATION AND
TECHNOLOGIES
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We offer 360° INTEGRATED
BRANDING - COMMUNICATION SERVICES

DIGITAL & ART SOCIAL BRAND &
PRODUCTION MEDIA GROWTH

 Digital video producing « Community  Integrated brand comm
 Digital art production management planning
« Packaging « Social content « Creative solution
design production providing
*\\Influencers manageme * Business
consulting

* Media-mix o/ Channel optimizatio « UXUI
A planning & - Media performance - Web & App
booking « Ads Network Connecto Development
ATO « Sponsorship « 020 Solution « Ecommerce
management
NETWORK * Media Relationship

 Digital transformation
INTEGRATED MEDIA PERFORMANCE TECHNOLOGY



linked by wide range of MEDIA NETWORKS
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WITH LOTS OF INTERESTING STORIES

% HOME APPLIANCES
VINATABA - PHILIP MORRIS : DAIRY PRODUCTS

Jollibee CONFECTIONERY
SPIRITS & WINE
AGRICUTURE
MOM & KID
JEWELRY
GAMING
RETAIL
DIGIWORL@G SO;#_T_
TELCO
AIRLINE
TRADING
NETZERO
COSMETIC

Coln. EDUCATION

Vietravel REAL ESTATE
Masan 2 TECH BUSINESS

consumer TRAVEL & LEISURE

: PHARMACEUTICAL

Traphaco BANKING & FINANCE
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OUR CORE TEAM HAS RICH EXPERIENCE IN BUSINESS CONSULTING,
NTEGRATED MARCOM, BRANDING, MEDIA PERFORMANCE
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TUAN ANH TRAN
Strategy Head

Work experience: 22 years
Past company: Dentsu Vietnam, Mirum, DDB & Tribal Worldwide, Dat Viet
Holdhing, ChouSenko

After 19 years working for both agency and corporate side, Tuan Anh has
built his own history of success with many roles in strategic planning,
account management and digital communication setting up. He has
worked as Head of Strategic Planning and Business Development for
variety global agencies like Dentsu Vietnam, Mirum, DDB & Tribal
Worldwide, Dat Viet Holdhing, ChouSenko... as well as Head of Mar-com
for International bank from Malaysia - CIMB Vietham. His experience in
banking, fintech and several industries like mobile technology, gaming,
dairy, instant noodles, real estate, tobacco, F&B across many global and
big domestic brands.

With insightful and innovative thinking but very practical and dedicated to
details, he is a trustable name for any kind of IMC and digital
communication projects



NHI NGUYEN

Client Services Group Head

Work experience: 23 years
Past company: CATS, FPT, VNG, Golden Communication, BPro

Over 21 years of experience working for big communication services
agencies, with account management experience & knowledge on press, Nhi
in charges of building core value of client services. She has been the PR
Supervisor for Golden Event-PR, PR Account Manager for BPro and PR
Account Director for CAM Media, worked with leading brands like Acecook,
Unilever, Thien Long, Kinh Do, Bayer, Honda, Danh Khoi, Richy and other well-
known brands across several industries like Food & Beverage, Dairy, Instant
noodles, Real estate, Home appliances, Pharmaceutical.

With specific strong skill and experiences in Marketing Communications,
Public Relations and Media Relations, she gets trusted by clients in all works
with press and media, especially PR-related projects.



HIGHLIGHT
STORIES

CORPORATE
BRANDCOM

Campaign

PUBLIC

Relations

Integrated

MARCOM

TECHNICAL

PLAT-
FORM
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. BACKGROUND

DTP is one of biggest educational publication and
services providers in Vietnam. They want to launch their
own ed-tech platform that leverage their resources of
government certificated books and very wide footprints
in the Viethamese schools.

SOLUTION

Propose a communication approach to maintain the
brand story in long run, while simultaneously

implementing gaming mechanism in both news and
social media platforms to introduce the launching of
the application, organize the launching event.



BUILD THE BRAND STORY AND ENGAGEMENT PLATFORM
To cover all the audience groups

: .
\

Education Solutions

Product PR - Chién luoc tiép can %,
4

Fdu®

,hu.ynh

cho ngugi dl‘mb.

Eduhome: Thu vién

S I
HIAIH g
—— EEN
Government Practical Endorse and viral by Social
Endorsement & usage cases in education experts engagement

Announcement school & home



LEVERAGE KOL & KOC TO PROMOTE THE NEW LAUNCHING PLATFORM

Develop the characters for the application

TRIEN KHAI CHO APP EDUFUN

n GET

| ATTENTION/
\ ENGAGE-
\ MENT

+Tinh nang cua Edufun
+Cach su dung
+*Nhung USP ve gameplay, nhan vat
+Phuong phap hoc giup ich gi cho
NQuUai hoc
+Review, trai nghiém cua bé va ba
me

r/ Nhom KOL/KOC goi v
+Hot mom/Hot family
+Truyén cam hung hoc
+Chuyén vién giao duc

\

+Dién vién hai, cac nhom chuyén

dong viral clip, Hot TikToker tao
\ trend, tao tiéu pham.... j

DOWNLOA
D
APP
EDUFUN

Két ndi voi Chat BOT + Kénh
Zalo Official co doi ngl CSKH,
chuyén vién, giao vién tu van
tan tinh

. ENGAGE/

LIVE- = BUFFFOR '
STREAM  ‘Tom

+Gidi thieéu veé ap
+Truc quan cach su dung +
cam nhan trong qua trinh
dung app
+Tuong tac giua ba me va be

Nhom KOL/KOC goi v
+Chién than livestream: Pham
Thoai, Pew Pew, Hoa Minzy,
Huynh Lap - Chi Cano,
+Dién vién hai, cac nhom co kha
nang tuong tac véi nhau: FAPTV,
Sai Gon Téu, Ghién Mi Go, BB
Tran - Hai Triéu, ...

Make it fun and make more joy instead of pressure towards the app users



COMMUNICATION ACTIVITIES

ECOMMERCE WITH

EVENT / GAMIFICATION ACTIVATION EDUCATIONAL TOYS

DT D HANGMO!I SANPHAM THUONGHIEU KHUYEN MAI

ucation Solutions

"v PO'CHO| SANG.LZ

Gakken
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Inspire

SCHOOLS
HE THONG TRUONG KHAI NGUYEN

Uu
dai

khi déng ky chobe =

I-FOUNDATION
KHOA TIEN TIEU HOC

Hanh trang viing chic cho con vao I6p 1

Khai giang 14/02/2022 v

BACKGROUND

ISP is a new upper mainstream
tier school brands towards sub-
urban area in HCM. They want to
enhance their core value and
communication strategy by
promoting their own philosophy
and management boards with

Inspire Schools - Hé thong strong background in education
truong Khai Nguyén market, backed by Pathway — a

@hethongtruongkhainguyen - School Strong brand dmong junior and

Hi! Please let us know how we can help. Secondary SChOOIS .
ts Videos More ¥ i Like Q vee SO LUTION
communication plan to
introduce the new school via
Brand Strategy, Communication, Public Relation recruitment projects and
-y maintain brand reputation
Event, Digital

Develop a brand strategy and
ISP KHAI NGUYEN ' ioauce tnenew scnool
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RESEARCHED AND CONDUCTED THE NEW BRAND STORY

-

Su khac biét tir sn pham giao duc ISP

b yeu td cot 16i tao nén con ngudi lam chd tudng lai

TINH THICH NGHI TUDUY
TOAN CAU GIAI QUYET VAN BE

Tré co kha nang thich f Tré co6 kha nang giai

nghi va giao tiép vai moi [ quyét cac van dé bang

ngudi trong moi truéng [ cac cong cu cla thai dai,

hop, két ndi trong moi |l thich nghi véi ap luc cda

trutng toan cau. thé gisi khong nging
thay déi.

Pac trung
cot 16

Tré khong biét phai phan
Ung nhu thé nao véi van
dé dang gap, dan dan dan
d&n vd cam

Gi_éi q"fyé-t Tré hoc ngoai ngil
van de nhung khéng giao tiép
hién tai dudc v6i nguoi khac.

Giup tré tu tin tuong tac

Giai phap v6i moi ngudi trong bat

tai ISP ky trusng hop nao, bang
: bat ky ngén ngl n&o.

Tré ty tu duy giai quyét
van dé dudi su dan dat
hudng dan cla giao vién toan dién.

TRIET LY GIAO DUC

Giao duc khai phong, tri
thong minh da dién va
thang tu duy Bloom.

Day hoc sinh cach hoc va )
cach suy nght, khuyén khich 18 4
dat cau hoi, cht dong kham = ¢
pha, trai nghiém, phat huy

N t5i da mic dd tu duy béac

¥ caocho hoc sinh.

N T o

"
g
!

i & - - Reén luyén dao ddc, phat trién kj nang séng,
. tu duy, kha nang nghién ctiu khoa hoc.
PHUUNG PHAP - K&t hgp cac phuong phap giao duc: Hoc
GIAO DUC tap cong tac, STEAM, Hoc tap trai nghiém,
S Nghién ctiu bai hoc, Lép hoc ddo ngude W
| - Xaydung thoi quen doc sach cho tré.

y

Co cac hoat dong thé
chét, ngoai khda, giup
tré phat trién thé chét

NHAN THUC
CA NHAN
Tré tu dinh danh dugc
ban than trong gia dinh
va xa hoi. Git dudgc tinh
chinh danh tu do biét
ban than phailam gi.

Tré cam thay lac I6ng
trong gia dinh va xa hdi,
khéng gén két dugdc vai
gia dinh.

Gitp tré tu tin ban than,
tu do thé hién cé tinh dé
tré ty dinh danh ban
than.

- Khéng co x{r phat, giam thij va bado mau
- Phong hoc Makerspace chuyén vé khoa hoc ky thuét.

- Bua cac gia trji séng clia UNESCO vao chudng trinh hoc.
- Tap trung phat trién kha nang tu duy va sang tao.

- Gid hoc Reflection danh cho hoc sinh tu 16p 6.

- Xay dung thoi quen doc sachchotré

-

Gio trinh tai ISP chu trong: ‘
- Phéat trién nhan cach
- Phat trién tri tué

- Phat trién thé chét

TINH
BAN DIA
Tré y thic dugc vé cdi
ngudn dan toc; dé cao
van hoa dan tgc

Tré khong hidu rd van
héa ban sic dan toc,
dan dén tinh trang ‘Io
Itng".

Chuong trinh hoc theo
khung clia BO Giao Duc
va ludn chd trong vén
dé ban sac van hoa.

Chién ludc tiép can thudng hiéu

Cac mo hinh giao duc hién tai chi
tAp trung vao truyén dat kién thic
va ki nang theo nhu céu clia xa hoi
hién dai, trong khi thé gidi tuong
lai khong ngling thay doi.

THI TRUGNG
GlAo DUC
VN

Mo hinh giao duc nhin
thay truéc nhing bién
dong cla tuong lai va
chd dong tim phuong
phap giao duc phu hop
vol thoi cudc.

Tam nhin ctia phu
huynh dang la yéu to
quan trong nhéat anh
hudng dén su phat
trién cla con céi.

TAMLY THE MANH
KHACH HANG ISP

Xac dinh gia tri cot 16i (value proposition)
Khai mé tuong lai bang giao duc

V@i tdm nhin vién kién cGa minh, ISP tao ra moi trusng giao duc phu hgp nhat dé
tré trudng thanh tirng budc mot ti hom nay, huéng dén tuong lai day bién s6.
Thay vi cho tré ban do, ISP cho cac bé kha nang
tu tim dudng ra con dudng dén dich cta riéng minh

£ 12 brand | g
o archetypes
] —=
: \! /4 "é
% 3
= @
o,@A FS
b}e 13@\.0‘
(3] e “

the inpocent

.

M6 hinh tinh cach thuong hiéu:

The SAGE Explorer

Thong thai, uyén tham
Chidéng, day tham vong
Khéng ngung nghi
Ludn la nguoi tién phong
Kham pha va thir nghiém nhing diéu méi
Puc két va mang lai kién thic & tdm nhin méi




DELIVERED VIA DIFFERENT COMMUNICATION ACTIVITIES

SOCIAL MEDIA BRAND STRATEGY RECRUITMENT CONTEST EVENT

DAYS
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San chai truc tuyén

ROBOTACON CHALLENGE

Vong khdi dong - Chia sé y tudng

Setup social media Develop a brand strategy and Digital media to support the Create the platform and organize
content direction and communication direction for whole  participating of new prospect from the activities flow with inhouse
working on social years with detail action plan local and nearby area team

maintaining with inhouse
team



WITH SIGNIFICANT RESULT

420,000 penple (70% of target pool) IMPRESSION, REACH

PO NHAN DIEN d0s video, 15 sec pocket videos,

Xay dung do nhan dién thuong hiéu thong qua hoat dong web banners....
63,000 people (15% of reached)

da kénh (mang xa hdi, mang video, mang kim kiém,

web,..v...)
2,000 qualified leads (8% of engaged)

&

ENGAGE/VIEW

Social media posts, contests,
content hub

TAO TUONG TAC

TAng cuéng tudng tAc bang cac hoat déngo
trén mang xa hoi va dan traffic vé webs LEADS GENERATION

Lead forms

THU THAP LEAD

Thu thap thong tin khach hang
bang cac hoat ddong va bai dang
quang cao trén 2 kénh chinh (FB &
website)

SU dung retargeting trén tép khach hang da tuong
tac, loai ra cac khach hang da dé lai lead
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BRAND ﬂ

Nhing gl ben mubn

REJUVENATION
CAMPAIGN
WITH MASCOT




From the hottest figure on
social media to Capy -
MyTV's new ambassador,
sparking an explosion of
interaction between MyTV
and young people.

CHUM KENH THE THAO

SPOTV

PpOC QUYEN

180 "¢~
: V)

KENH DAC SAC | GalaxyPlay

UNG DUNG MyTV

T6 &T7 hang tuan
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Xin cam on ! Chill uébng ca phé

kH&ENG

Ngai ngung Lam viéc

BVE SR

Chill Chill . Ngo ngac 3 Gian ddr
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LAM VIEC HANG SAY
DEN NGAY CUOI TUAN

\

| CHUM KENH THE THAO | | TANG GOI
- sporv | 180 | o

| ) | - 4
BOC QUYEN KENH DAC SAC | GalaxyPlay

UNGDUNGMyTV }

T &T7 hang tuan

r——— ~ | TANG GOI
spory | 180 | "r

pOC QUYEN | KENHDAC SAC | GalaxyPlay

}'*‘%»;;J

TAI APP

L, 18001166 & mytv.com.vn y 1| Q,18001166 & mytv.com.vn
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AR Filter Minigame
CAPY STACK
CHALLENGE

Truyén hinh MyTV @ &

tv

@mytv.official
1 355.9K 9.3M

Following Followers Likes
% Message Qo
LAN DAU TIEN CO UU PAI cUC SOC DUGI DAY NE

& https://shop.mytv.vn/

u

50 Prizes
250+ Participants

5000+ Engagement

)

g o [~
" @ Ding thit hidu ing nay

Nhirng gi ban muon

f

Minigame

Nhirng gi ban muon

NHAN QUA KHUNG

“MyTV
\

T et — R
3 - GIAIL,

L

S GIAI NHI A

\/

f | | A S B B |
f A & Y | f A Y |
f |
B B A A A S A |
¥
! Y | ¥y I [ B A A | f |
¥ ¥ ¥ 1L 1 ¥ ¥ 7

Minigame ﬁ

Nhirng gi ban muon

2 GUI1 ANH
DANG VIDEO CHUP MAN HiNH
TREN TIKTOK VAO PHAN BINH LUAN

DUNG FILTER TIKTOK KEM HASHTAG CUA BAI VIET NAY

Minigame

Minigame

MAY MAN

_—

GIAI NHAT
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v

HAPPY HOME
CA MAU

3D Architectural Animation, TVC Production, Integrated
Marketing Communication (Branding, PR content, KOL,

Social engagement, Event, Video series, Event, Activities,
Performance...)




YPPR
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Happy Home is one of the biggest supercity in Ca Mau,
which a potient new market in Real Estate. Cause it is
new to both investors and the mass audience, the
communication has been challenged when there are not
many documents about Ca Mau itself.

Carry out communication campaigns, along with the
continuous creation of nhew materials with completely
new content & activities (in the field of Communication
for Real Estate), to both show a comprehensive
landscape of Ca Mau and attract investors to learn and
invest in the project.



=

3D ARCHITECTUAL ANIMATION - TVC A A I

Ver 1 — 90 sec Ver 2 — 30 sec

Link: https://youtu.be/wlUhvx7/IpJs Link: https://youtu.be/Yjy44tVWSWg



https://youtu.be/wIUhvx7lpJs
https://youtu.be/Yjy44tVWSWg

PR CONTENT - HIGHLIGHT ARTICLES

|| Bat déng san

Strc hit "bat ddng san miét vuon”

Sam Monh The Ba | 22122020 0720 f > r

Deem sang ma
cla thi truong bat
dizg sdn madn tay
voi ngudn cung da
dazg, dugc du tu
bai baz.

7 & dang =n ¢
sut hut mao Yol t22 tryong o8t Song ssa £t Mus cung

- >
ahu mdn Tay o

Thuc t4, th tuan

PHCM gdm nhiee, 21 cung chi phe phat tnen ngay cazg lon
k22n cho dong k i

ddu tu nd hee tim kiém cac vung kinh 1€ mai. D8c bist, k2ang
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Sirc hat bat dong san mai tir thi truong Ca Mau
=

31-12-2020 -

10:00 AM | Bat ddng san

Il Xem nhisu

» Suc hit "bét déng san migt o
vuon : :

» Ban lé giai ap luc chi phi
mat béng

» L2 vinh danh B&t déng san LL Viét Nam.

téu bidu Vist Nam 2020

hit méi tir thi trodng
» Hoil nghi Bat dong san tiéu C]
bigu Vit Nam 2020
¢ kchi thi trudme bt dong

p Thir hang nganh xay dung
bién ¢ang "hau Cotecoons™?

BDS) Viat Nam hinh
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: khao =3t BDS toan
ones Lanz Lasalle

) VN - cho biét, cie nhi
u hiu nhw chi quan tam
¢ thi trudns trong
by TP HCM, Ha Nai,
bi troomz DBSCL.

jen nhan 13 do toc d6
tridn kinh t con chim
hinh sénz nzéi nhidu
tho khan cho hoat dons
thirons.
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g phat trién ddng bé clng toc d6 d6 thi hoa nhanh chéng gi
hanh mét trong nhirng thi tneong bat déng san séi déng nhat

s CSAN\

TIN MO!

Bosung 2k
hon 396 ha
phat trien c
Yen

Branded Re
Diém nhan |
truong nghi

Pau la nhan
tang gia tri/
chung cu?

s ganda\ vai tro DBSCL ngay cang quan trong trong nén kinh 2 ci
%0i dién tich hon 4 tridu ha va 20 tridu dan. Co sé ha ting ke I
3 dong bo. Nhidu tuyén cao toe, quac 16 v ciu x3y dune 33 d3y nha
tao xo hdi thu hit d3u tr bit ddnz sin. Tronz 46, C2 Mau 13 thi trudm
thin dwoc khi nhidu s quan tim d3c bidt ciz cde chi dau tw, nhi 3
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CHUYEN DONG MOI TREN
THITRUONG PROPTECH
Mot 56 doanh nghadp bt

Adr an dang tang o

Chuyén i s

HOMESTAY XUA ROI,
GIO LATHOI CUA
HOMESTEAD

Kinh doanh » Batddng s3n Thir s3u, 1/1/2021, 08:00 (GMT=T7)

'Ca Mau giau tiém nang thanh diém sang
bat déng san mién Tay'

Theo ba Trang Bui - Giam ddc thi truong cia JLL Viét Nam, ha ting phat trién, téc
d6 @6 thi héa nhanh gilip Ca Mau lot top thi trwdng hap dan tai mién Tay.

- Nhiéu doanh nghiép Ién dang chuyén hudng dau tu du én tai mién Tay. Theo ba,
vi 580 c6 sw chuyén dich ndy?

- Thi trvdng bat déng san trung tdm nhu TP HCM ngay cang d6i mat véi nhiéu
thach thirc: khan hiém quj Gat san cé, co s& ha tang qua tai, suy thoai méi
trudng... Viéc tiép can qui dat méi van 1a mét tré ngai 16n doi véi hdu hét cac nha
dau tw. Thoi gian qua, do Chinh phi ki€ém soat chat ché viéc cap quyén s dung
dat va gidy phép xdy dung, ngudn cung bat 3ong san thai gian qua c6 nhiéu bién
dong. dii nhu cdu ciia cac phan khic van tiép tuc tang.

Nhirng han ché trén da thiic day xu huéng cac dv an dich chuyén ra xa trung tam
thanh phd. noi cé qui dat Ion cung cap moi frrdng sdng xanh va rong rdi. Dac biét,
cac tinh khu vuc ©ong Nam B6 va ©ong bang Séng Ciru Long dang ngay cang
nhan dwoc s quan tdm déc biét cia chd dau tv 13n nha dau tw nho 1€,

VN

B3 Trang Bui - Gidm ddc Thi trydng Cong ty tr van va kh3o sat bit ddng s3n todn c3u Jones Lang Lasalle
(JLL) Viét Nam

DIEM SANG M| CUA THI TRUSNG BAT DONG
SAN MIEN TAY VGI NGUON CUNG DA DANG,

PUCC DAU TU BAI BAN.

i trudng TPHCM gidm nhiét,

di cung chi phi phat trién ngay

cang lon khién cho dong vén

déu tu nd lyc tim kiém cac

viung kinh té mai, Dic biét, khong chi

<6 dia phuong ndi danh nhu Déng Nai,

Binh Duong hay Long An, thi trudng

bit ddng sién dbng bing séng Clu

Long ¢6 ddu hi¢u ting téc theo cing

16 trinh trién khai nhiéu dé& dn ha ting

glao thong va sy d6 bd cla céc du én
FOI khdng

Trong dnh mét cia gidi diu tu, diéu
kién thi trudng con hoang so Iyl 1a co
hoi € gla nhip thi truong. Hién tai voi
muc s6ng ngay cang cii thién, ngudi
din mién Tdy <6 nhu cdu thy hudng
nhiéu sdn phdm ¢6 chit lugng, W cin
hd, nha pho, biét thy hay trdi nghiém
cac trung tam thuong mal, shophouse,
resort ddng c8p, Chi tinh riéng Cén Tho
da a6n lugng khiach du lich lén 16l gan
9 triéu luot/ndm,

Dac biét loal hinh khu d6 thi tich
hop quy mé I6n hay khu dé thi sinh
thil cing ¢ didu kién thudn loi dé
phét trién & dby do khan hi¢ T4 CHINA- K04

i o o e Thi truong BDS ‘méi noi’ 6 mien Tay c6 gi hap dan ?

hinh tit yéu vi phi hop vai sy
hanh vi $& hiu cOa nguoi r

Nhimg thay déi tir chinh sach vi mé dang tao ra nhirng chuyén bién tich cyuc
| trong hoat dong dau tu, phat trién ving Tay Nam bd

Thay vi tim mua san phim nha dit ty
do, céc dy én riéng &, quy md nhd véi
tién ich ndi khu han ché, thiéu sy déng
bé dich vy, ngudi mua nha va gidi du
W ngdy cang ua chudng tim mua sin
phdm trong céc khu dé thi quy md

Con s

Thi tudng ds déng ¥ tang thém cho
khu vyc déng bing séng Clu Long 2 ti
USD trong gial doan ti dic biét 1a tip
trung lam todn bd dudng ven bién cho
cac tinh trong ving.

Ion, dugc phat trién hé théng tién ich,
dich vu bai badn, ¢6 thuong hidu va xdy
dung chit lugng.

Don by cho thi truong bit ddng san
mién Ty cOn dén ti ddng thii ning
cép manh mé vé ha ting glao théng
cta chinh phu, Bon ol cao téc Trung
Luong - Cin Tho dang rdn rd trién khai,

Thing tin dich w

j Thitrudng bat dong san (BDS) khu vue nay dang thu hit su quan tam I6n tir cac
M nha dau tv, d&c biét |a phan khic dat nén da co s6 do tai cac khu do thi co tién
fch hoan chinh tai TRP.Ca Mau

Ong Nguyén Quéc Béo - Chi neh CLB Bat ¢dng 3dn Viét Nam (gilra) vé 6ng Do Thién Anh Tuln
Chuyén gia kinh 1§, guing vién Trudng DH Fulbright (phai) trong cude trd chuyén vai FBNC

Thi trwomg BPS dich chuyén vé Tay Nam bhd

Thi trudng BDS 0 TRHCM hay Ha No6i ngay cang khan hiém quy dat va gia tri
1ang qua nhanh. D8ng thoi viéc giai téa cac nhom dan cu nhé 1é van 1a tro ngai
Ion doi voi hdu hét nha dau tu

Diéu nay da thuc day xu hudng dau tu ra xa trung tam, tim kiém nhimg noi co
quy dat 1én ho ' '

N e e X e
loi thé vé ndng ay phat
trién ha tang k rong BDS
TayNambo dL o o, e e — =
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Quymh Trdn
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gian tot. Hién Ca Mau di dé xuit trién
khai doan cao téc Ca Mau - Bac Lidu
dai 46 km tdng vin ddu tu dy kién hon
11.000 ti déng.

Mat bing gid thudn loi con 1a co hdi
dé chi diu tu gla nhip, d6n ddu thi
trudng. Don o nhu ngay tal thinh phé
tryc thudc trung vong Cén Tho, muc
gid dit nhiéu khu vyc gén trung tdm
chi tdm 20-30 triéu déng/m’, thip hon
nhiéu lin so voi ZSC TPHCM
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64

dugc diu tu bai ban.

Méi trudng

16ng (LNG) Bac Litu cho Cong ty Delta
Offshore Energy Pte. Ltd. Vai quy md
cdng sudt 3.200 MW, téng von diu tu
dang ky 4 ti USD, diy |a du én co quy
md Ion nhit viing déng bing sdng Clu
Long. Hay nhu Ca Mau da quy hoach
cac dy an trong diém khic nhu Quy
hoach Khu kinh té Ném Cin, ddu tu
cang bién quéc té Hon Khoai (S ti USD),
Téc 36 phét trién kinh té nhiéu ndm qua
cua cyc Nam T8 qudc nay ludn Ion 7%,
gltp Ca Mau vuon 1én trd thanh diém
sang trén bin dé kinh té quéc gla.
Danh sich cdc dy an bit ddng sin
déng chu y d6 vao mién Tiy co thé
ké dén nhu dy an khu do thi bién tai
Rach Gid cia Tap doan CEO Group. Tép
doan Cit Tudng dit chin tai Hau Giang

Déng bang séng Cuu Long chinh la diém
sang mdi cua bat déng san vdi téc doé ting
trudng kinh té cao hon téc dé ting trudng binh
quéan cua ca nudc 1,3-1,5 1dn va ngudn cung mdi da dang,

Clao su Dang Hung V& - nguyén Thi truéng B Tai nguyén

vol Khu Do thi Cit Tudng Western
Pearl. Con Cin Tho da c6 diu dn cla
Novaland, Nam Long, Vingroup, KITA
Group. i!_ig nhién, khbp_gﬂ(_rf loai tris lan
56ng bung nd cac dy an & mién Ty bao
gém su tham gia cia cic thuong hiéy
kém nang Iyc trién khai. Mét 56 doanh.
nghiép ddu tu voi muc dich gid dst 1
chi yéu, khién tifn 85 du an kéo dai,
Iam gidm dién mao phat trién cba cac
“dia phuong. Nhiing vai thuc trang khan
“hiém sén phm cia TPHCM tiép tuc
kéo dai va khuynh hudng diu tu vao dé
thi v¢ tinh dang trd thanh lan séng chd
dao, 2021 ¢6 thé 1 ndm diéng xem cho
thi trudng bt ddng san mién Tay.NCOT

Nam Minh
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SALE EVENT & COMMUNICATION FOR SALE SUPPGRTING
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Media firms & KOL management, television video shooting, communication asset development
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APPY N B o N

@ME ‘ DAT XANH MIEN TAY ) APPY
— CAMAU— ®.ME

— CA MAU

Trén trong kinh maoi Quy khdch hang dén tham d su kién

LE GISI THIEU

PHAN KHU HUNG GIA

FBNC
www.fbnc.vn

KHACH MOI DAC BIET
CA SI - DIEN VIEN LY HAI & MINH'HA
CHUYEN GIA PHONG THUY NGUYEN HUU HONG KY

——— THANG 01

8HOO '| OCHU NHAT | [ DAl DO THI HAPPY HOME

B. Tran Hung Pao (ndi dai), P. Tdn Thanh, Tp. Ca Mau
— NAM 2021

PAI TIEC QUA TANG
TRI AN KHACH HANG

01 GiAI NHAT 01 nHI O1cidiBa

" A
1st sale event for Hung Gia project, with participation of 500 guests from PVCOMBANK, CIT and DX Group



PHOTO CONTEST (ONLINE & OFFLINE)

HAPPY HOME CA MAU e»
12thang 1- Q@

al CUOC THI ANH CA MAU 2021 - “CA MAU BOI MO
CUNG KHAM PHA MOT CA MAU RAT KHAC! ns

i Nhirng ndm gan day, Thanh phd Ca Mau c6 nhifng thay ddi virot bac

vé moi mat. La mét trong 4 ving kinh té trong diém DBSCL bén canh Can
Tho, An Giang, Kién Giang, dong théi cling 1a ttr giac du lich cia chau thd
séng Clru Long, Ca Mau ciing dang triré'c thém nang cap 1én dé thi loai |,

trd thanh niém tw hao cha ngudi dan Dat Mii. Tuy vay, nhirng diém sang

ctia Ca Mau - ving dat crc Nam T4 qudc. vi nhi... Xem thém

OAPPY
@y et

‘ca Mau_\

HANH TRINH
CHUP ANM TAI

37.632 2.278

S6 ngudi tiép can duoc Luwot trong tac

Q0@ 528 17 binh ludn 12 lrot chia sé

HAPPY HOME CA MAU o
26thang1- Q@

¢ HANH TRINH CHUP ANH TAI CA MAU g
2 NGAY KHAM PHA MOT CA MAU RAT MO

BTC cudc thi anh “Ca Mau B6i M&i” chan thanh cam on cac thi sinh da
nhiét tinh tham gia chuyén hanh trinh chup anh tai Ca Mau. Cam on moi
ngudi da khong ngai duedng xa. danh thoi gian cudi tuén quy gia dé cé mat
tai Ca Mau vao ngay 23-24/1/2021 vira qua, dé tré thanh mét phan quan
trong cta hanh trinh nay.... Xem thém

Album TONG HOP ANH THAM DU’ CUQC THI ANH “CA MAU BOI MOT” ...

HAPPY HOME CA MAU da thém 61 anh méi.
27thang1- Q@
BINH CHON cho nhi¥ng tac pham ma ban thich! M&i ban xem k¥ cach thirc
tinh diém bén dudi nhél
Pang ky tham gia va gtri anh ngay tai: http://bit.ly/dang-ky-du-thi-cuoc-
thi-anh-ca-mau-doi-moi
Thdi han tham gia glri anh: 18h ngay 31/1/2021... Xem thém

Photo contest about New Ca Mau

Free trip to Ca Mau for participants

More than 400 photos submitted, provide
a huge source of Ca Mau province



VIDEO SERIES — A TOTALLY NEW CA MAU

Tap 8 - CA MAU NOI THINH
VUONG BAT DAU | Series...

363K views * 3 months ago

?}A x'm&g-

Tap 3 - AM THU’C CA MAU |
Series CA MAU DOI MO ...

478K views * 8 months ago

Tap 7 - DAT MUI CA MAU |
Series CA MAU DOI MO

216K views * 4 months ago
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Tép 2 - CHO DAU XUAN |
Series CA MAU D01 MO ...

345K views * 8 months ago

Tap 6 - vu‘s'NG CHUA CA
MAU | Series CA MAU DOI...

214K views * 4 months ago
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"Ca Mau xa lam"? Xua roi! -
CA MAU hién tai, KHAC...

415K views * 8 months ago

Tap 5 - VUNG BIEN CA MAU

235K views * 4 months ago

[TVC 30s] HAPPY HOME CA
MAU - VIEN NGOC DANG...

902K views * 8 months ago

J"v\\"
Tap 4 - RUNG U MINH HA |
Series CA MAU D01 MO ...

408K views * 7 months ago

_-’;_/—
e P >

[TVC] HAPPY HOME CA
MAU - DAI DO THI KET NOL...

585K views * 9 months ago

Video series on a new look of Ca Mau, to maximize the awareness about the whole project and its potential
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TRUST

YOUR TRUST ON THE GO

BRAND-COM
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€@ TRUST M cls [TRUST

YOUR TRUST ON THE GO YOUR TRUST ON THE GO

LOGO & BRAND
IDENTITY FOR

Brand: GOTRUST (belonging to HD Insurance) is a
technology company operating under the Business

Platform, focusing on Health, Digital Insurance and Utility GO T2LISTY @TRUST
Services. YOUR TRUST ON THE GO WS Your TRUST ON THE GO

YOUR TRUST ON THE GO

Requirement: Design logo and brand identity that reflect
orand positioning through slogan: Your Trust on the Go

dea: The GO In yellow and the green band contain the : - A
word TRUST are connected to each other through letter O, '| 281 GOTRUST
which is stylized into a moving circle. The stylized O EER IR O THESR w
symbolizes the cycle of life and the constant development -
which creates TRUST block — the commitment from brand

to build customer trust.
TRUST

GO TRUST

YOUR TRUST ON THE GO

YOUR TRUST ON THE GO



GUIDELINE FOR LOGO & BRAND IDENTITY

. s LN ~
I Gidi thiéu vé logo
VE HINH KHO!:
Trong d6, chir O duge cach diéu thanh hinh vong tron chuyén déng tugng trung cho vong quay cudc séng, su

khéng ngimg phét trién va hoan thién clia thuong hiéu dé tao nén khéi TRUST - cam két viing chéc tir thuong
hiéu va long tin ctia khach hang.

VE MAU SAC:
- Mau vang ctia chr GO mang dén hinh anh tuci sdng va nang lugng tich cuc
- Mau xanh cta khéi TRUST mang y nghia su phat trién, an yén va thinh vugng

1. Full Logo | 2. Logo Symbol | 3. Logo Tupe

GO TRUST
Guidelines

Bo nhan dién thuong hiéu
wwww.gotrust.vn

02 | Brand Guidiine

I Font chir dung trong brand logo

FONT VA CAC KIEU CHU

G0 TRUST ehon font SWN-Product Sans (Viét Héa) lam bé font dai dign cho thuong hidgu cda minh.
Vi nhiimg nét chir cimg cap. hién dai, dai dién cho sy manh mé, ving chic, déng tin cdy vai ngudi ding

FONT CHU cAc KIEUCHU

VN PR D T AN REGULAR ABCDEFGHIJELMNOPORSTUYWXYZ
- b d f hijklmn r t v ow

S ODUCT SANS sboderahiikimnoparetuemrs

BOLD ABCDEFGHIJKLMNOPOQRSTUVWXYZ
abcdefghijklmnopgrstuvwszyz
0123456789 @8#8$%"&"()()_+

04 | Brand Guidline

For full version: Link

Khéi logo gom chir GO mau vang va khéi mau xanh cé chira chir TRUST, dugc két ndi vai nhau thong qua chir O.

I Cac phién ban logo

) TRUST

Logo nguyén ban

TRUST

Logo phién ban vuéng,
gon gang, chidiung
trong mét sé truong hop
dac biét cua

Logo phién ban icon cho
app cua GO TRUST.

GO TRUST.
Céc phién ban dinh dang co ban Cac dinh dang logo dé nghi:
duoc quy dinh cia GO TRUST eps | ai| pdf | psd | png | jpeg

03 | Brand Guidline

! Quy dinh mau trong logo

MAU CHINH
Colour code:
#019748

CMYK : B5151002
HS5B 1 1489959
RGE  : 115172
Web : 019748

CMYK : 020990

H3B 44696100
RGE : 2552049
Web : ffec 09

07 | Brand Guidling

TONG MAU

100% BO% &0% 40% 20%

CHUYEN MAU

TONG MAU

100% B0%  60% 40% 20%

CHUYEN MAU


https://drive.google.com/file/d/1WzXRKec5a4fd-nHhGyJlyzoYMewW5FPS/view?usp=share_link

WELL-APPLIED ON
BRANDING & COMMUNICATION ASSETS

PTI BAOVIET {3} Insuran
s == 22 el o, ———% 8 48 Ké'{ 1gP TAc pAuUu TU
HD7C A i £ b “——:m smsmcmu RA’ }s' “NINC CEL"MONY
et vIB"
Allianz @) g
C’ BLUEEOLT vn

SOUTH ASIA STRNVICES

SPE
mobifone

GOI BAO VE
VUNG TAM MUA DICH

Nhe néi lo mua C£VID

TANG TOAN BO CAC TINH NGUYEN VIEN

CHUONG TRINH ATM OXY

GOI BAO VE GoTRUST VUNG TAM AN
AT SR

g o

TRAO TANG BaLAE s

1000 Gél

GoTRUST VUNG TAM AN

TANG 1000 GOI BAO VE
GoTRUST VUNG TAM AN

CHO TRUNG UONG HOI DOANH NHAN TRE VIET NAM
pOI TAC pONG HANH: DA @IZD




HIGHLIGRHT
STORIES







CAMPAIGN
JVERVIEW

* A full campaign to introduce the new
product LG High power air
conditioner with event, media press,
dealer conference activities.




KEY ACTIVITY CONCEPT

p G
f




MEDIA PRESS & DEALER CONFERENCE

Media press that led by LG Vietnam CEO to introduce new features and technologies
of Multi V | towards media persons, dealers and key partners

MERSIVE
‘\l’L‘.




EVENT PRODUCTION
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SCOPE OF WORK

 Event Agenda
Conceptual Photobooth Design & Production

* Visual LED Design

Event Catering (Teabreak, Dinner)

* Spokesperson Scriptwriting
Singer (Vu Thao My & Lam Truong)

Lucky Draw (Mechanics & Prize)

e Door Gift
e PG &PB




EVENT OPERATION
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The Moment Museum series project is embarking on a
mission to inspire and empower young people to engage
actively in the cultural sector. Through immersive
experiences, creative platforms, and meaningful
discussions, the project encourages youth to explore the
value of culture, bringing it to the global stage.



The Journey of
MOMENT MUSEUM

eIk A
BAO TANG U @
Y NIEM mey 1= 1L —_—
DALAT \Vloment
Dalat Moment Museum M u S e u m
Sparked Blossoming Flourishing

In Da Lat in Hue across nation



DALAT MOMENT MUSEUM

BAO TANG
Y NIEM
DA LAT

“Dalat Moment Museum”

Thei gian: 12 - 14/06/2020
Dia diém: Dalat Cadasa Resort

Dalat Moment Museum is a model
that brings together experts, heritage
enthusiasts, and creative artists from
all over to create new values under
the theme: “Awakening Heritage”.

Through activities such as painting,
composing/designing, and heritage
discussions, the initiative aspires to
awaken the heritage potential of Da
Lat with contributions from every
individual - from students and
architects to creators and art
professionals.



DALAT BAO TANG

Y NIEM
MOMENT MUSEUM DA LAT
@ @ @
Day 1 Day 2 Day 3
 Check-in Dalat Cadasa Resort » Sketching with USK Vietnam * Creative and rapid
» Welcome party - Networking » Heritage tour of the Cadasa site design activity
» Architecture film screening: » Panel discussion:
“Slum” “Heritage & Community”
» Panel discussion: “Da Lat - » Discussion &

The Heritage City” Networking
» Discussion & Networking » Campfire



AN

|__l u e ACTIVATING
THE FUTURE OF
\/Ooment  THE CULTURAL
N/Lisel  NDUSTRY

2 MILLIONS

STUDENTS

UNIVERSITIES & COLLEGES AT

©;

HANDI UNIVERSITY OF INDUSTRY

— NU

AE

do (@
S\ UNIVERSITY of B - g o

gzay GREENWICH L THﬂ DAU MOT CMC UNIVERSITY DAl HOC NGUYEN TRAI

2000 THU DAU MOT UNIVERSITY Aspire to Inspire the Digital World TRUNG THYC
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FROM HUE

THROUGHOUT THE
WHOLE NATION WITH

* NATIONAL UNITOUR
* HERITAGE CONFERENCE

* ARTMAP: KODO | GIA
DINH | CHAM | HANOI
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UNITOUR AS PARTNERSHIP WITH UNESCO

e = . MUSEUM,

As part of UNESCO'’s activities in Vletnam unlver3|f_y student-s have the valuable Qpportunlty to engage directly
with UNESCO experts, gain inspiration, and take meanlngful first steps toward understandlng, preserving, and
promoting cultural' heritage. Through these interactions, students are encouraged to explore the vital role of

heritage in shaping the future and contrlbute to the sus;amable development of heritage in their communities.
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UNITOUR x UNESCO ACTIVITIES

UNESCO'S EXPERT UNESCO TALENT
SHARING GATHERING

These interactive sessions provide A hub to cultivate a new
insights into the significance of cultural generation dedicated to
heritage and its role in shaping the future. preserving, promoting,
Students are encouraged to take an active and innovating within
role in preserving and promoting cultural the Hue heritage
heritage, contributing to the development economy.

> of a sustainable heritage economy.




UNITOUR ACTIVITIES
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BRAND TALK WORKSHOPS PERFORMANCES

Brands will share their reasons for Led by experienced researchers and speakers, the During breaks, young performers passionate
sponsorship and their roles in Vietnam’s workshops focus on Hue's challenges and about Hue's traditional attire, performing arts,
Cultural Economy development. opportunities, sparking students’ passion and and music will showcase their talents.

encouraging innovative ideas to help Hue reach its
potential and become a cultural game-changer.
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Deep expertise for the

ultimate result

We do extensive research into the
client's iIndustry to gain crucial insights
and turn them into an outstanding

performance
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JUNIOR

BACKGROUND

Monkey Junior is an English learning
application for children from 0-10
years old under the Monkey brand -
one of the pioneers and leaders in
the field of Edtech. Monkey brings
high quality Education programs that
meet international standards at
affordable costs so that every child
has equal rights to learn and seize
opportunities for a better future.

REQUIREMENT

Through Monkey Junior, the Monkey
brand wants to further improve
children’'s English, increase awareness,
and increase product orders.



INTEGRATED COMMUNICATION
-PERFORMANCE SOLUTIONS

Leverage communication on all resources to reach many
types of pub, thereby maximizing user touch points

Advertising cost program: rewards for quality traffic that
attracts a large number of pub in a short time

Implement reward programs for top pub to maintain
relationships and build certain traffic channels for brand

Book KOC/fanpage group to support communication and
increase awareness about Education

Build content series to guide publishers and audience
to focus on the product




92,000+
PUB/KOC

1000+

Quality pubs
generate
orders

7-8000

CLICKS
/month

Maximum
Revenue

100 MIL

/month



PHAN THIET

SIEU THANH PHO BIEN - DU LICH - SUC KHOE

NOVAWORLD
PHAN THIET




REAL ESTATE INTEGRATED SOLUTIONS

is a range of tailored marketing tools and services to further increase lead performance and quality lead.

BRAND MARKETING OBJECTIVE INTEGRATED MARKETING SOLUTIONS

« Marketing and Performance Strategy

Awareness + Craft / Ideation
« Social Media Management

 Digital Planning, Buying and Optimising Media

* Programmatic ads
« Website design and UX

« Performance ads
« Conversion rate optimisation

« Lead Management Tool (LMT)




PERFORMANCE CAMPAIGNS

The record-breaking growth during our performance campaigns in 2022 & 2021.

© ©O

10+ CRM Model 01

Campaign To validate Qualified Lead(*) MMA Reward in
Lead Generation Category

4K+

Qualified Lead

420M+ 30K+

Impression Potential Lead

(*) Qualified Lead is lead generated by paid media and verified by Sale
Source: Member's data

X1.15

KPI Deliverables




Nova ORI

PHAN THIET

SIEU THANH PHO BIEN - DU LICH - SUC KHOE

S& hitu Second-home bién

phong cach é /

Chuong trinh thanh toan dac biét

THANH TOAN O/ PENKHI _
CHI Ha /70 NHAN NHA

han tosnchi tr | HOtro lai suat Tang

650 O% 36 dém nghi dudng

triéu (trong O3 nam) tai Novahills Mui Ne Resort & Villas

MEDIA

PERFORMANCE

716 Qualified Lead /
3000 Raw Lead

Confirmed by
Saleman

MULTI CHANNEL
PERFORMANCE MIX

BUILD &
DEVELOP
A SUCCESSFUL

Lead Acceptance Process

Agency /
MKT/ Sale

INTERGRATED
DIGITAL MKT

EXECUTION
CREATIVE/ MEDIA/ CRM
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Securities

DIGITAL STRATEGY
& PRODUCTION

MAS INVEST CUP / MAS CHAM / 8% INTEREST RATE / BRANDING

Briefing:
- Develop ideas to spread out promotion campaigns
- Attract engagement from target audience groups

- Evaluate the effectiveness of account opening conversion
across campaigns

Solutions:

- Produce content materials: Video Shooting, Key Visual,
Social Content,..

- Coordinanting awareness deployment channels: Tiktoker
Sharing, PR, Paid Ads

- Evauate Conversion effectiveness between campaigns on
metrics: Engagement, Session, Participant, Conversion

Dan vi phéi hop 16 chuc

CUOC THI BPAU TIEN

®.

A DAU TU THAT, BANG TAl KHOAN THAT
o CUNG CHUNG KHOAN MIRAE ASSET
"PANG KY: 18/9 - 29/9/2023 &
@ ) THI DAU: 2/10 - 27/10/2023
— | TRANH TAI NGAY | ( Q

g

DAU TRUOGNG CHUNG KHOAN DA QUAY TRO LAI

Securities

g ki 11-24/02/2023 | Thi dau: 27/02 - 21/04/202%

TRANH TAI NGAY

pUNG BT NG BBB

LKU Al MARGIN

BUT TOC PAU TU NGAY!
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Securities
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Committed to accompanying you on your investment journey.

Pl o) 2:40/2:45



https://www.youtube.com/watch?v=RXmIi8UmCCU

coOk ha PPl'ness

A\ ACCCOOK

DORAEMON
NOODLES
WEB GAME




WEB GAME AS KEY COMMUNICATION ASSET

@) viNa ACECOOK - & Pang ky | Bang nhép

N coﬂk h“Ppineg,
& ACecooK

CUNG DORAEMON DORAEMON THE LE &
TRANG CHU Ml DORAEMON . : » :
CHU DU THE GIOI TAI VIET NAM GIAlI THUONG

coOk haPPiness

ACQCOOK HEH DANDATHUOC
- 32 |

Travel the World
with Doraemon

The Idea: Help kids explore the world
with 40 Doraemon stickers
introducing world signature heritages
inside the package

Role of the website: A web game as
key hook, which can encourage both
kid and mom collect more product
package to get stickers, play more
game and get more gift there.




INTERACTIVE FUNCTION & DESIGN

cook h“PPl'ness
ACEeCOOK

Mi DORAEMON
HUONG Vi B0 CUON PHO MA!

Travel the World
with Doraemon

@ orccocmarun L Oag v | Dirg mde

L e e o at vl e
Ows B teel €0 de R L PO

DO .
O ey

L PR R el
Py

HOME PAGE News page Winner page



HIGHLIGHT STATICS & ACHIEVEMENT

Cook h“PPl'ne,gs
{ ACCCOOK

Travel the World
with Doraemon

WEB GAME
HIGHLIGHT FIGURES

3,057 18,921 472,285

40-STICKER WINNERS ACTIVE PLAYERS SESSIONS PLAYED
20,381

REGISTERED PEOPLE 63 1 '333 1 , 55 1 ’ 044

o
(overkp1 1,019%) PAGE VIEWED DICE DRAWN




COOk haPPFness

ACEeCOOK HIGHLIGHT OUTCOMES OF
Travel the World CAMPAIGN (EVENT)

with Doraemon

CL

A ’ n . - -
Acecook to chirc san choi heé cho tre em VN EXPRESS

44 - P * r oags o % r W ”’ e -
Cung Doraemon chu du the gigi o oo WS s S xemenk .- o A ol .
S . T T e
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@ One person likes this. Be the first of your friends. £ Video Théisw Goc nhin Thé giéi Kinh doanh Giditri Thé thao Phap luat Gidod
Toam Loisong Nha Tiéu ding

Cing Doraemon chu du thé gi¢i sé dién ra tai 6 tinh thanh Ién trong | Doisong THAm

€a nudrc. CPan tnnh_daq tien sé flen voi tré em H? N‘Ql t 8b118b B I—— MBS g

vao cac ngay 16/05/2015 tai Nha Vin Héa Thieu Nhi Ha Noi, Cong ) o . )

viéen Nwéc Ho Tay va ngay 17/5 tai Cong vién Thi Lé, Thién dwong Bé vui he cung meo may Doraemon

Bao Son. Tham gia chwong trinh “Cung Doraemon chu du thé giéi”, cac ban nho sé
dwoc choi nhiéu tré thi vi, giao Iwu cung chi méo may dé thwong...

™ o e '9ig :,
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‘ ) f. ' . y il B

CUNG DORAEM: |
CHU DU THE GIOI’® . /ammn :«W

Tir Ha NGi dén Hai Phong, hang ngan ban nhé da c6 trii
nghi¢m he thi vj trong chuong trinh vui nhgn “Ciing
Doraemon chu du thé gidi”. Lan ddu tin mét thiy va
| ndm ban tay tron lin ciia ngui ban quen thudc, nhidu bé
q ngac nhién: “Ddy la meéo miy Doraemon y nhy trong
Kih-

s >
R e

-
it m a!" d : 1 mwmw

truyén biét di, biét néi chuyén nhu ngubi
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thong qua cac tro choi trac nghiém duoc t6 chire sinh dong ngoat troi, ctra than ky, tham gia trd 161 cdu dd, rdi nhan dwoc rat nhiéu qua tang", chi ' . 4 Khéing phai lic nao b8 me cling c6 thsi glan dua bé dén cac .
cac tro choi trén may tinh bang dang 12 xu hudng véu thich coa tré em, Phurong Hanh (Ha NGi) chia sé. Sy v":"*‘u"é i e el s B X
' ~ B A ‘: ‘:' ?‘ 3 a 7“ A : ~ 1 T - 3 ~ ” - = s ~ = 4 - - < - W . " : 2 .
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7-n X 3, - 03 o L “ K, Hpt & 5 o -~ ~ N x> i 2 N m. U n m
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=T : . : méo may song dong beét it bl dud
poraeman) - s o ) ) " Tl g Rt nbiéu be i 5 due gap go mang dén ti nhan hang Acecook B3 Acecook sé tiép tyc dua “Cing Doraemon chu du thé gidi” dén Da Ning (21/5, tai vién bién
e imingcre s Den véi chirong trinh, cac bé da duoc vui, choi va tiep nhan nhieu théng tin tha — K D",'"':“‘{"'& — (g 4 in A e, Acecook VIEt e Van Ddng), TRHA Chi Minh (23/5, tai Cong vién VAnstu vk sﬂ‘;ﬁ;‘s,s' lai‘ T'l?io Cbngc‘m ok 30/'5'.‘;!“
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nh vy nguol e ding ‘

Chirong trinh vui nhon voi sy xuat hién cua chu méo may théng minh chi hao hirng choi ma cén duoc hoc héi trong miia hé nay.

ONLINE | There are 137 million page views from 29 OFFLINE

OUTCOMES | online outcomes. MEDIA There is 1.8 million circulation from 15 outcomes.
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# .. Hien Nguyen Ngoc

$& ¥ 20Thang5,2015-Q

N Theodéi  ***

@ HOm trréc me ndi voi Ken con vai bira nira sé€ cho Ken dwoc gap ban
méo (i Doraemon tai Hanh trinh “Clng Doraemon chu du thé giéi”. vay 1a
Ken "ngay nhé dém mong" , hém nao ciing hdi me "t&¢i ngay gap Doraemon
chwa me 0i? ". Throng gi dau a. Cé mom nao cho bé nha minh di cing Ken
khéng. hém dé sé& cé rat nhiéu trd choi tha vi va nhiéu phan qua hap dan
cho me va bé ni¥a d6, share lai link cu thé vé chwong trinh cho ca nha xem
né http://www.vuicungdoraemon.com/ . Hen gap lai moi nguwéi nha A+

78 binh luan

Q23

&> Chia sé

gy Thich

Xem cac binh ludn trudc 50 trong s0 77

*3s  Hien Nguyen Ngoc ko giéi han tudi nha ba Phuong Phi . nhé d4n 2
b AR . . . -
dira nho di cho vui hén

Thich - 3 nam
”si Hien Nguyen Ngoc Da Nang c6 luén nha em Long Me Bé . Ngay

mai tai Cong vién bién Pham Van Bi‘)ng - Da Nang 21/05/2015 , s&
dién ra chuong trinh d6. Em dan bé dén tham gia nghen A

Thich - 3 ndm

Nguyén Ngan cam on mom né nha @ cai j ciing biét hét tron

Thich - 3 nam o ‘

SOCIAL
MEDIA

HIGHLIGHT OUTCOMES OF

CAMPAIGN (EVENT)

D6 Lam Tué Thw N Theo d6i  ***

' 21 Thang 5,2015-Q
7 Xwa gi®& Binh Minh chi biét méo may Doraemon qua truyén tranh va trén
truyén hinh théi né. Nay nhé churong trinh "Cling Doraemon chu du thé gioi®
do céng ty Acecook Viét nam té chirc nén hai me con minh sap dwoc dién
kién méo may Doraemon that bén ngoai rdi nha, chac chac Binh Minh sé rat
thich @ay hjhj. Event dién ra cudi tuan nay né, (cac me nha minh co thé
tham khdo trén link nay dé nam rdé hon nhé, hodc c6 thé comment truc tiép
@é héi me Binh Minh nha, hihi:
hitp:/feva.vn/.. /cung-doraemon-chu-du-the-gioi-c298a223519.h. ..
http:/www.vuicungdoraemon.com/) ca nha minh nhé ddn bé qua choi, cho
cac bé giao Itu v&i chi méo may dang yéu va nhan nhifng phan qua dé
thuong va hap dan nha. Me con nha Binh Minh chac chan 13 sé c6 mat tai
ngay hdi dé roiné hjhj & & &

@ 491

&> Chia sé

gy Thich

@ Lé My Hoang Kim O TPHCM thi chuong trinh t6 chirc tai dia diém
nao vdy mom?

(D Binh luan

Thich - Tra &1 - 3 nam

@ D6 Lam Tué Thw L& Mj Hoang Kim oi thir 7 nay budi sang & Dam
" Sen, Chu Nhat {)’ Thao Cam Vién, con cudi tuan sau thi & Sudi Tién.
Minh di Thao Cam Vién vao Chd Nhat nay, mom ranh ghé qua choi

nhe
Qi

Thich - Tra 1&1 - 3 nam

9 @ Lé My Hoang Kim d3 tra Idi - 1 cau tra 1&i

Lé Thi Phwong Hanh N\ Theo doi  ***

20 Thang 5. 2015 - @
Sang cudi tuan, Ha NGi mwa that to nhirng chang can dwoc me con Dau
Dau dén Cung van hoa thiéu nhi dé gap g& giao Itru v&i chi méo may
Doraemon. T&i noi, Dau chui ngay vao canh ctra than ki va tham gia tra 10
cau do, va Dau nhan duoc rat nhiéu qua tang, Dau vui- me Dau ciing vui.
Gidy phut chi Mé&o may Doraemon xuat hién, tat ca cac ban cling 6 1én reo
murng. vo tay that to. day hirng khdi. Ban méo curdi sao ma turoi thé:) Bé
nao cling mudn dwoc chup anh véi ban Méo, Dau Pau ciing chup duoc
nhiéu tam anh day cac bac, cac cd a. Knhoe cac bac cac chi day hjhj .
Buodi giao Ity tuy ngan ngdi nhirng dé lai that nhiéu an trong véi me con
Dau Bau. Chi méo may Doraemon sé& xuat hién tiép & Hai Phong. Da Nang,
Nha Trang, Can Tho va H6 Chi Minh. Me nao quan tam thi xem lich & day
né: http://vuicungdoraemon.com/doraemon-tai-viet-nam/

@ 406 82 binh ludn 1 ot chia sé
gy Thich (D Binh luan 2> Chiasé
Xem cac binh luan trudc 48 trong so 80
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Sang cudi tuan that dep troi, hai me con Binh Minh ) & ra Thao Cam
Vién don meo may Doraemon P dang yéu va tham gia s kién" Cung
Doraemon chu du thé giéi" vui oi la vui ., . Nhiéu chirong trinh hap dan
danh cho cac bé vai nhiéu phan qua dang yéu va ngd nghinh. Bé Binh Minh
thich chd méo may Iam luén, cr dirng nhin sudt budi, doi méo may
Doraemon di chu du noi khac, Binh Minh mé&i chiu vé & .
¢\ Vay Ia véc ao droc thdy méo may ngoai doi that cla bé Binh Minh d&
thanh hién thirc roi. Ngay 30/5, méo may sé chu du dén Sudi Tién, va mot
s dia diém khac, nha minh chira ai dan bé di thi nhé tuan sau nha. Day la
link cap nhat théng tin chwrong trinh, cdc me nha minh tham khdo dé dan bé
di choi nhé: hitp://vuicungdoraemon.com/doraemon-tai-viet-nam/
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15 Facebook viral outcomes (hot mom share) have the total of interaction was 5,275 (likes, comments,
shares), more than commitment 176% (The commited was 3,000).
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TV NEWS &

RADIO There are 8 TV news (1 earned) and 1 radio news



OTHER MEDIA PROJECTS

VIRE .
MUTOSI. [

TrueSMART

Chudan mdi cta Trdi nghiém

f"-t_ T
/~"f’9 ’“\(“” \l 'Y,

.ﬂ{"‘ ‘wv“‘ J’- - k). "’. . ,4 _‘:",' DANQ K?’
e S BN 101 KIE | TAI KHOAN TREN

y
A B -
\J{li\ )‘

/‘if‘ (W\-\/&J

RANG DONG B - . ot

VOUCHER 'IOOK o

MEIJI - DIGITAL MEDIA--37@8 DIGITAL MEDIA" -




IATOM

NETWORK

UsS
IND MORE ABOUT y
: ww.atomgroup.
" www.taad.vn

*

*

L Q"0.0.."‘

900000“.’

000000““’

0‘0 .’.0‘0..““ 3 %

J".‘ “ -
IR I



