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From a tiny
catome

Connected witiKenzo

asstrategic partners in

creative & visual
production

TAADwas established with the

fa b mission of providing brand
experience and solution for

business growth
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AcquiredMask
Codex afull stack
technologies firm
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Connected witHRIS

A+Communication IRIS In TV content

the predecessor of TAAD weees | production & talent
& CAM

management

CAMwas created as TAAD
extended arm on legafpcuses
on integrated media services

Connected with1l7in
music show, festival
management

2L MEDIA

DMERS AREBROTHE

Developed a joint venture
with PhuongLamto forming
TV oriented businesses

Strategic cooperation
K@ with KIT Globain

digital & technology
Innovation

GLOBAL

2026

Linked by 24
years old trade
agencylTCM

Form a new representative in
HN with nameATOM Media

we created
ATOM Network



ATOM NETWORK MEMBERS & PARTNERS

KENZO

Kenzo Group is a design-
led innovation studio with
15+ years of experience
turning complex
business challenges into
Intuitive, data-driven
products. We create
lasting impact by placing
design at the core of
value creationl not just
aesthetics, but real
problem-solving.

ATOM Media was setup by
media specialists whom
are all 10 years experience
and more, focus in omni-
channel media campaigns,
business performance and
OTT omni approach
(TV360, FTP PlayMyTV)

TAYD

TAAD was established from
2013 as a back services
provider for many global
ads agencies, with many
veterans in integration
strategic planning, brand
experience developing,
content creating and
business performance
based solution providing.

(=

MULTIMEDIA
AGENCY

IRIS strengthen our
network capacity tv-
show production, music
production, event
management, talent
casting, entertainment
business development

K@ GLOBAL

KIT Global is a full-service
digital marketing company
with over 21 years of
experience, delivering
measurable results Iin
audience engagement, lead
generation, and revenue
growth. Trusted by over
5,000 clients worldwide,
offering 34 marketing
solutions to help brands
achieve their most ambitious
business goals.



WECONNECTED

BY SHARING
THE SAMEGOAL

DI\/IJFOU'T'CVTJOFTT'HSPXU
VIA COMMUNICATION AND '
TECHNOLOGIES




We offer 360 © INTEGRATED
BRANDING VCOMMUNICATION SERVICES

DIGITAL & ART SOCIAL BRAND &
PRODUCTION MEDIA GROWTH

A Digital video producing A Community A Integrated brand comm
A Digital art production management planning
A Packaging A Social content A Creative solution
design production providing
e e Influencers manageme A Business
cL\D consulting
® A Media-mix Channel optimizatio A UXUI
A 4 planning & A Media performance A Web & App
...... booking A Ads Network Connecto Development
ATO A Sponsorship A 020 Solution A Ecommerce
P

management A Digital transformation
NETWORK A Media Relationshi

INTEGRATED MEDIA PERFORMANCE TECHNOLOGY
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WITH LOTS OF INTERESTING STORIES

% HOME APPLIANCES
VINATABA - PHILIP MORRIS : DAIRY PRODUCTS

Jollibee CONFECTIONERY
SPIRITS & WINE
AGRICUTURE
MOM & KID
JEWELRY
GAMING
RETAIL
SOLAR
D|G|WORL§T OTT
TELCO
AIRLINE
TRADING
NETZERO
COSMETIC
EDUCATION
REAL ESTATE
TECH BUSINESS
TRAVEL & LEISURE

Vietravel
Masan 7>
consumer

PHARMACEUTICAL
Traphaco BANKING & FINANCE
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UR CORE TEAM HAS RICH EXPERIENCE IN BUSINESS CONSULTING,
RATED MARCOM, BRANDING, MEDIA PERFORMANCE




TUAN ANH TRAN
Strategy Head

Work experience: 20 years
Past company:DentsuVietnam, Mirum, DDB & Tribal Worldwid®at Viet
Holdhing, ChouSenko

After 19 years working for both agency and corporate side, Tuan Anh has
built his own history of success with many roles in strategic planning,
account management and digital communication setting up. He has
worked as Head of Strategic Planning and Business Development for
variety global agencies like Dentsu Vietham, Mirum, DDB & Tribal
Worldwide, Dat Viet Holdhing, ChouSenkcA ! bt ! xHeau rofl Martcdm
for International bank from Malaysia - CIMB Vietnam. His experience in
banking, fintech and several industries like mobile technology, gaming,
dairy, instant noodles, real estate, tobacco, F&B across many global and
big domestic brands.

With insightful and innovative thinking but very practical and dedicated to
details, he Is a trustable name for any kind of IMC and digital
communication projects



NHI NGUYEN

Client Services Group Head

Work experience: 21 years
Past company: CATS, FPT, VNG, Golden Communicati&®ro

Over 21 years of experience working for big communication services
agencies, with account management experience & knowledge on press, Nhi
In charges of building core value of client services. She has been the PR
Supervisor for Golden EventPR, PR Account Manager forBPro and PR
Account Director for CAM Media, worked with leading brands like Acecook,
Unilever, Thien Long, Kinh Do, Bayer, HondapDanh Khol, Richy and other well-
known brands across several industries like Food & Beverage, Dairy, Instant
noodles, Real estate, Home appliances, Pharmaceutical.

With specific strong skill and experiences in Marketing Communications,
Public Relations and Media Relations, she gets trusted by clients in all works
with press and media, especially PRrelated projects.



HIGHLIGHT
STORIES

CORPORATE PUBLIC

BRANDCOM :
! Relations
Campaign
Integrated
MARCOM

TECHNICAL

PLAT-
FORM



PHUONG NAM

Dan dau cong nghé Panel

Ql POOH! OBN! QBOF

Branding Strategy, Communication Strategic Approach, —
Marketing Sales Execution Plan =TT
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A PHUONGNAM

Dan dau chat lugng sandwich panel

BACKGROUND

Phuong Nam Is a 30-year-old brand currently leading in
sandwich panel manufacturing and market share but
does not have proper awareness and recognition from
the market.

SOLUTION

Propose a communication approach to attract market
attention, while simultaneously implementing branding
activities that contribute to the development of the

entire industry and society.




BUILD THE BRAND ACTIVATION PLATFORM
To cover all the audience groups
PHUONGNAM

O

r Dan dau chat luvgng sandwich panel
KEY AUDIENCE q

(who Influence the other groups) @

IRl

Government Government Partner & Employee End-user

DIRECT CUSTOMERS

Contractor, Investor, Project
Consultant, Project Manager




DIFFERENT & PRACTICAL SOLUTION FOR B2B COMPANY
Develop national standards for products/industries

‘ VIEN KHCN XAY DUNG

DON VI NHA NUGC
co nang luc va chuc
nang xay dung va ban
hanh TCVN cho san
pham vat liéu mai

nhu sandwich panel TONG cuc
TIEU CHUAN DO LUONG CHAT LUONG VIEN KHOA HOC CONG NGHE XAY DUNG
(thudc Bo Khoa hoc — Cong nghé) (thuoc Bo Xay dung)
Bat dau
4 B, 4 ) 4 ) (i N 4 Ey
Yéu cau K¢ hob don Cu chuyén gia
tir nha san xuat, nhap vi ?:!t tiéﬂ chugn tham gia nhom Ho6i thao tham van Chinh sira
khau, thuong mai... viét tiéu chuan
& = & = N J L - S =7
s _ = f = i =\ V= \ (= ~
Thai gian Doanh nghiép, nha o
ghiep - Hoan thién
thuc hién: san xuat cong bo hagp Hop chuan Ky ban hanh ap dung va phé du&ét
Hoan thanh

The process to build Viethamese National Standards for Sandwich Panel



DIFFERENT & PRACTICAL SOLUTION FOR B2B COMPANY
ICRM to manage Sales & Marketing Activities

CONG TY

Phong

* SO hoa toan bo Kinh Doanh
cac quy trinh trong
cong ty (giao viéec,

goi dién, gui mail,

dat lich hop...) Phong

+ K&t ndi, quan Iy, PR - Marketing
theo doi, danh gia
cong viéc tai tat ca
phong ban, thuc

hong bal Ic Phong
da;f cac cong viec Dich vu khach hang
hoan thanh, tranh (XLKN, Bao hanh,...)

tinh trang tac
nghén do bat ky
ca nhan/phong

Trung tam
ban nao g

Cham soc khach hang
(Call Center)

NHA PHAN PHOI

* Quan ly dugc gia tri dau tu
« Panh gia hiéu qua dau tu
* Cham soc hiéu qua dinh ky,

san sang ho trg khi can thiét

KHACH HANG

« Nam bat toan bé thong tin

khach hang, du an moét cach
hé thong

* Quan ly toan boé cac tudng

tac vdi khach hang



BRANDING COMMUNICATION ACTIVITIES

Talskhow FBNC: Hop tac trudng dai hoc: Trién khai chuaong trinh thuc
Doanh nghiép thong minh Chuang trinh thuc nghiém° KIEM TRA CHAT LUONG VAT LIEU MG nghiém tai cac héi chg / trién
thich nghi & tang toc hau Covid Phat trién thanh néi dung giang day va néi dung truyén thong lam vat liéu méi

PIR Bl

Hé théng danh gia va céach
thidc thuc hién cac thi nghiém
kiém tra chat lugng, do bén
cua cac vat liéeu mdi

= Muc tiéu: Dinh chuan chat
lugng vat liéu mdi (tiéu chuan
la Phuong Nam Panel), bién
néi dung chuong trinh thuc
nghiém thanh chuong trinh
| dugc day chinh thuc trong cac
trudng dai hoc. VIETBUILD
TRUYEN THONG: Vietnam

Thuyc hién chudng trinh tai cac  viersuio re. 16 cui mins

trudng dai hoc dudi hinh thifc  Mang cac thi nghiém da thuc hién trong
mot budi hoc ngoai khda, v8i  chuong trinh thuc nghiém trién khai tai cac
sy gop mat cua cac bg, ban,  hdi chg, trién lam vé vat liéu xay dung, gop
nganh, bao dai, chuyeén gia... phan gy an tugng vdi khach hang vé céc
- Ghi hinh thyc té lam tu liéu  tinh nang vuot tréi clia san pham Phuadng

PIR BI
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Series chuyén dé trén FBNC dua ra giai phap ‘KJ , truyén théng Nam Panel.

giup doanh nghiép trong diém thich Ung linh | e Attributes: San pham, Céng Attributes: San pham, Céng nghé, Dinh
hoat, day nhanh san xuat, mg rong, di ddi nghé, Pinh chuan, Giao duc, chuan, Giao duc

nha may nhung van tiét kiém chi phi (co sy Hiép hoi cong nhan

dong gop cua vat lieu xay dung mai).



SALE SUPPORT ACTIVITIES



